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Background

@3conion

The European Interactive Advertising Association Aol Advertising.
(EIAA) was formed in 2001 to act as a common; pan —
European voice for the interactive advertising industry .com

st»sp

EIAA has made significant investment in research, CONDE AN e
particularly in the areas of media consumption, spend d)Y SVEWGNDER
and advertising efficiency Y

(3 IMEDIA SALES

As part of this commitment to research, the EIAA has i
for the past six years conducted a large scale study of h!—medi
media consumption habits in Europe ADVERTISING

Linked )

U enabling it to track changes in media consumption habits
in order to illustrate how internet usage as a share of
media consumption is changing and therefore how
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SPA has conducted the survey since 2005 ' (&) specificmedia
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http://www.linkedin.com/?trk=hb_logo
http://www.adconion.com/index.php
http://www.premium-publishers.eu/index.php?id=1
http://shop.vodafone.co.uk;jsessionid=y1mwjmlnlnzhhykk16hbftcrr2fcwmwy7bv3rnldrnpdlgcgrcqd!-1567149198/
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Research Objectives

The broad aim of this study is to measure and track changes in media consumption patterns by
various demographic segments and nationalities

This work will show when, why and how often people are using different ngeidigarticular
use of the Internet for content, communication and commerce

U This year a key difference is the inclusion of internet usage via mobile devices

Mediascope Europe | s i s S i S S S S S S I S S S I S N S S O O



Methodology & sample

In 2010 the study was expanded to include 5 new
territories ¢ Portugal, Switzerland, Poland, Turkey and

Russia
. ]
4,000 Computer Assisted Telephone A
Interviews (CATI) were conducted in 4 Norway:
countries (UK, Germany, France, Spain) Online 1,000 -
. . . - . Omnibus 500 || I B
11,000 online interviews using online panels H Online 1,000
and 8,500 interviews using an Omnibus study Sweden: Omnibus 1,000
i Online 1,000
were conductec_JI in Norway, Sweden, ] Omnibus 500
Denmark, Belgium, Netherlands, Italy, N L2 T |
Portugal, Russia, Turkey, Switzerland and VAIR Denmark:
Portugal UK: Oninoa i I
g === CATI 1,000 Omnibus 500 Poland:
i i itories i I / Online 1,000
Fieldwork took place in all territories in - - o
November 2009 Online 1,000
Omnibus 500 %il:l'rlnfg(%
Interview length ranged from 285 minutes I I I I :
The applica_tion of quotas ensuret_j that _ Belgium: France: _
representative samples were achieved in Online 1,000 CATI 1,000 I I C
Omnibus 500
each country — taly: TR —
. . & i Online 1,000
i quotas on age, gender, education and N ’i’_ O‘ﬂ‘:}'ﬁifggo s 2 T
regional distribution L Spain:
Portugal: CATI 1,000 +
Onlin_e 1,000
Omnibus 500 Switzerland:

Online 1,000
i Omnibus 500
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Weighting data

Population Weighting Ratio 10Weighting Ratio

Results at the total level were weighted mil)  country 15 country _
to take into account the different e Netherlands 138  46% 2.7%
O2dzy U NASaQ LJ2LJzt | Uge vowa@d A | &8 - 13% 0.7%
mmm Sweden 76 26% 1.5% __
Using 2009 data from the UN, 2 B8 Belgum 87 2% L
. . . 0,
weighting matrices were constructed,  mmm Denmark %5 L% 09%
. . . . . 0,
one comprising a figure for the original = K0 A% S
10 countries, and one forall 15~ = Gemany 7RI 289% S
countes @ AR’ France = 525 . 176% ______- 10.1%___
s Spain_ 347 o 118%_ ¢ 6.7%___,
) ] ltaly 50.3 16.9% 9.6%
A sample size of 10,0e02,000 provides usein 1193 o 9o
accurate datata1.1¢0.8% atthe 95% -7 """ """ oo oToooooooooooooooomee oo
. Poland 32.7 6.3%
confidence level STt oo oo oooooooooooooooooooooooooo-
RSl Turkey ™9 10.7%
. Portugal | __ 0 ] L.7%___
Switzerland 6.4 1.2%

Total EU (15) 521.2
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Weekly Internet use- Net PC and Mobile Switzerland ranked 4 in
Europe

Qla/2a. In a typical 7 day week, that is Monday to Sunday, can you tell me if you.. Use the internet via a laptop or deskbppter /
Use the internet via a mobile phone or PDA device ?

2010 % Use 2010 Millions

— Poland | 52% 16.9m ens

I I I I
I 1 1 1 1
mlem T Y . °° e ' | 50% !
e I 0 SE
—————————————————————————————————————————————————————— 1 1 1 1 1
T R 2.8m M o H N
______________________________________________________ 1 1 1 1 1
- " - I
swzeranc I = s4m EIEIE I
"-'i """"""""""""""""""""""""""" 1 1 1 1 |
amm Sweden [ 51 6.2m 00 160.2 | 662 | 61.7 | 4381 47.2
—————————————————————————————————————————————————————— ons 1 1 1
T o se.2m
""""""""""""""""""""""""""""" 1 1
T o 9% | oy
______________________________________________________ } }
B cemany I > 43.8m :l :.
—————————————————————————————————————————————————————— 1 1
. spain [ 559 20.2m B :
1 1
""""""""""""""""""""""""""""" I Male 1 Female
B o oo I 5 o |
------------------------------------------------------ 11439 1 1352
} }
1 1

|
Turkey [ 33% 18.2m

[Base: All Respondents in Europe (n=12554)]
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Weekly Internet use- PC vs Mobile

Qla/2a. In a typical 7 day week, that is Monday to Sunday, can you tell me if you.. Use the internet via a laptop or deskbppter /
Use the internet via a mobile phone or PDA device ? 2010 % 2010

2010 % PC Use 2010 Millions Mobile Use Millions

90%
84%

7%
64% 68% 59%
37%
1% B89
4%

16-24 25-34 35-44 45-54 5+ Male Female

75%
0
67% 62%
48%

LLLikL

16-24 25-34 35-44 45-54 5+ Male Female

5% 8%

15
Country

33% 39.8m . 15% 18.2m

Turke 20% 21% 12.0m :
y . 10.9m - ° [Base: All Respondents in Europe (15) (n=1255
Mediascope EUrope I S S I .


http://images.google.co.uk/imgres?imgurl=http://www.infc.ulst.ac.uk/informatics/cspt/EUflag.jpg&imgrefurl=http://www.infc.ulst.ac.uk/informatics/cspt/&h=816&w=1200&sz=160&hl=en&start=1&tbnid=1vX8Nnt83qiMFM:&tbnh=102&tbnw=150&prev=/images%3Fq%3Deu%2Bflag%26svnum%3D10%26hl%3Den%26lr%3D
http://images.google.co.uk/imgres?imgurl=http://www.infc.ulst.ac.uk/informatics/cspt/EUflag.jpg&imgrefurl=http://www.infc.ulst.ac.uk/informatics/cspt/&h=816&w=1200&sz=160&hl=en&start=1&tbnid=1vX8Nnt83qiMFM:&tbnh=102&tbnw=150&prev=/images%3Fq%3Deu%2Bflag%26svnum%3D10%26hl%3Den%26lr%3D
http://www.crwflags.com/FOTW/images/p/pl.gif
http://images.google.co.uk/imgres?imgurl=http://www.infc.ulst.ac.uk/informatics/cspt/EUflag.jpg&imgrefurl=http://www.infc.ulst.ac.uk/informatics/cspt/&h=816&w=1200&sz=160&hl=en&start=1&tbnid=1vX8Nnt83qiMFM:&tbnh=102&tbnw=150&prev=/images%3Fq%3Deu%2Bflag%26svnum%3D10%26hl%3Den%26lr%3D
http://images.google.co.uk/imgres?imgurl=http://www.infc.ulst.ac.uk/informatics/cspt/EUflag.jpg&imgrefurl=http://www.infc.ulst.ac.uk/informatics/cspt/&h=816&w=1200&sz=160&hl=en&start=1&tbnid=1vX8Nnt83qiMFM:&tbnh=102&tbnw=150&prev=/images%3Fq%3Deu%2Bflag%26svnum%3D10%26hl%3Den%26lr%3D

Weekly Internet use- Net & PC vs Mobile (Switzerland)

Qla/2a. In a typical 7 day week, that is Monday to Sunday, can you tell me if you.. Use the internet via
a laptop or desktop computer / Use the internet via a mobile phone or PDA device ?

2010 2010 2010
2010 Total Internet Use Millions PC Internet Use Millions Mobile Internet Use Millions

84% 5.4m - 18% 1.1m

w
=3
N
)
=
Q
S
o
©
2
S
I
N
3

2010 2010 2_0.10
2010 Total Internet Use Millions PC Internet Use Millions Mobile Internet Use Millions

[Base: All Respondents in Switzerland (n=501)]
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Internet use during the day (Switzerland)

Qlb/2b. What times of the day do you typically.during week?

=== \Watch TV =~ Read Newspapers =& Read Magazines == Listen to Radio
=8 Use the Internet (total) —e— Use the Internet (computer) === Use the internet (mobile)
' ' ' 90% '
2010 OA]I : 8304 : 1
' ' A e— 7%

, — ~
6% : /As\

. 66%
609 .
|

63%

5
' 49,

38%

35590
33%

2698 31%

26% 22%

14%
8%

2100 [ 0000

9%

[Base: All Switzerland using each type of medid/ (n=462) Nsp (n=476) Mgz (n=359) Rad (n=428) Int via PC (n=414) Int.,
Mob (n=86) All Int (n=417)]
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High internet use in age groups ¥ in Switzerland

Qla/2a. In a typical 7 day week, that is Monday to Sunday, can you tell me if you.. Use the internet via
a laptop or desktop computer / Use the internet via a mobile phone or PDA device ?

2010 Weekday Internet Use 2010 Weekend Internet Use

2010 Weekday Internet Use 2010 Weekend Internet Use

[Base: All Respondents in Switzerland (n=501)]
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Lower than average TV use In Switzerland

Qla/2a. In a typical 7 day week, that is Monday to Sunday, can you tell me if you.. Watch TV?

2010 % Use

. i i i i
1 1 1 I 1
1 1 1 1 1

------------------------------------------------------ | 93% | 94% | 95% , 94% | 94%
B0 seoun IR o= "H HE &
—————————————————————————————————————————————————————— 1 1 1 1 1
Turkey | o5% 1 B H B §
______________________________________________________ 1 1 1 I 1
| I | 1 1 1 1 1
i Nove DN o H R EEN
1 1 1 1

| 16-24 | 25-34 | 35-44 | 45-54 | 55+

1 1 1
1 1 1

SE  eomar (M |

94% |, 94%

\ V]
/1N
C
A
©
e
X

Male | Female

Germany R <o

) [Base: All Respondents in Europe (n=12554)]
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Weekly TV use- (Switzerland)

Qla/2a. In a typical 7 day week, that is Monday to Sunday, can you tell me if you.. Watch TV?

2010 Total TV Use

) [Base: All Respondents in Switzerland (n=501)]
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HOW LONG CONSUMERS SPEND WITH EAC
MEDIA
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Hours spent per week using each media

Qb5ai— Q5aiil. In a typical seven day week, approximately how many hours do you tend to spend using each media?

W 2004 | 2006 ™ 2008 2010 (Europe 10) W 2010 ( Europe 15)

1495342489 14,
139335451 ;51012321 11816

8.8
- . I . l - l
B Bems =

Watch television Listen to the Radio Use the Internet ~ Use the Internet  Use the Internet  Read Newspapers Read Magazines

(not through (not through (total) (PC) (Mobile)

Internet) Internet)

2010
14.5
11.0 11.4 11.0
5.5 55 39
Switzerl .
and
Watch television Listen to the Radio Use the Internet Use the Internet Use the Internet  Read Newspapers Read Magazines

(not through (not through (total) (PC) (Mobile)

Internet) Internet)

[Base: All Switzerland using each type of medid/ (n=462) Nsp (n=476) Mgz (n=359) Rad (n=428) Int via PC (n=414) Int via
(n=86) All Int (n=417)]
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Ad investment vs. time spent

Switzerland
I ) 5Y m % Werbeausgaben
e rint (Zeitungen & pro Medium
Magazine)
= 9% Nutzung pro
Medium

Online |
__L h 36
— Radio |

40 60

Kuellen:

Werbeinvestitionen: Media Focus Werbedruckstatistik 2009
Medianutzung: EIAA Mediascope Schweiz, Wochentliche Nutzung der Medien in %
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Hours spent watching TV per week by country

Qb5ai—Q5aiii. In a typical seven day week, approximately how many hours do you tend to spend watching TV?

Male

15.6

15.2

143

151
35-44

[
10

countries

\
Vi

/
N

—
AN
o
(e}
—
—

[Base: All European (15) TV users (n

7143)]

[Base: All European (10) TV users (n
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Lowest TV hours in Europe in Switzerland

Qb5ai—Q5aiii. In a typical seven day week, approximately how many hours do you tend to spend watching TV?

e
c
o
S
[0
N
=
=
n

462)]

[Base: All Switzerland TV users (n
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Over 10 hours per week online 2654 in Switzerland

Qb5ai—QA5aiii. In a typical seven day week, approximately how many hours do you tend to spend using the internet?

W Total Internet mPC Use = Mobile Use

13.0 Switzerland

Total Internet

12.4

‘“‘""‘19'-6"1'0.'2‘""" ..1&5..103......1 ..........

9.7 95 AV

114

85 86

Switzerland

—— e e e e e e o e G e e = =
—— - - = — = -G - - - - ——

16-24 25-34 35-44 45-54 55+ Male Female

[Base: All Switzerland internet users (n=417)]

[Base: All Switzerland internet on PC users (n=414}Base: All Switzerland internet on mobile users (n=86)]
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24%
TK
7162)]

5011)[Base: All European (15) internet users (n

18%
30%
29%
29%
FR
NB. Heavy users defined as using Internet for 16 hours or more

[Base: All European (10) internet users (n

19%
26%
35%
38%

UK
N\ L7
71 [N

Mediascope Europe mmmm

Proportion of heavy internet users Net PC and Mobile (16hrs+)

Qb5ai— Q5aiii. In a typical seven day week, approximately how many hours do you tend to spend using the internet?
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™
N

6823)L
169

7162)]

EU (15)

[Base: All European (15) internet users (n
[Base: All European (15) internet on PC users (n
[Base: All European (15) internet on mobile users (n

EU (10}
8%

5011)]
=4969)]
=874)]

NB. Heavy users defined as using Internet for 16 hours or more.

2 D [e0] Wun

[Base: All European (10) internet users (n
[Base: All European (10) internet on PC users (n
[Base: All European (10) internet on mobile users (n
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Proportion of heavy internet PC vs mobile users (16hrs+)

Qb5ai— Q5aiii. In a typical seven day week, approximately how many hours do you tend to spend using the internet?
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Heavy mobile internet users (Defined as everyday use)

Q4. In a typical seven day week, on how many days do you use the internet?
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Heavy internet users-bigger demographic differences across
Europe

Qb5ai— Q5aiii. In a typical seven day week, approximately how many hours do you tend to spend using the internet?

f M Total Internet mPC Use = Mobile Use
1 43% | | | | | .
1 1 1 1 1 1 |
I | 34% | | | a0 | EU Total
) | | o ; Lo memetAve
| | | 1 21% 20% | | : 29%
- 1 1 1 1 1 1 I
1 1 1 1 1 1 |
1 1 1 1 1 1 |
10 1 1 1 1 1 |
. 1 1 1 1 1 1 1
countries - - - - - |
1 1 1 1 1 1 |
1 1 1 1 1 1 |
| 1624 25-34 | 3544 4554 55+ | Male ! Female
| | | | | | I
2008 | 39% | 36% 24% I 21% | 20% 32% ! 25%
1 1 1 1 1 1 |
2006 | 38% | 3% 1 24% | 19% | 16% | 32% ! 21%
1 1 1 1 1 1 I
2004 23% ! 19% ! 19% ! 14% ! 13% ! 21% 1 13%
1 1 1 1 1 1 |
41% 3994
32% 30% 31% 30% EU Total
Internet Ave
28%

15 countries

16-24

[Base: All European (10) internet users (n=5011)] [Base: All European (15) internet users (n=7162)]
[Base: All European (10) internet on PC users (n=4969)] [Base: All European (15) internet on PC users (n=6823

[Base: All European (10) internet on mobile users (n=874)] [Base: All European (15) internet on mobile users (n=169
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Heavy internet userfiave more even profile in Switzerland

Qb5ai— Q5aiii. In a typical seven day week, approximately how many hours do you tend to spend using the internet?

M Total Internet mPC Use = Mobile Use

Switzerland
Total Internet
Ave

27%

38%

<+ 33% - qoppececeer

ccccccccccccce eceepocscsscsccccccccce

24% 24%

20%
17% 18% | 19%

Switzerland
0%

16-24

25-34

35-44

45-54

55+ Female

Male

I I e e e e i e s T
—— e e e o e o = e e e e e e e e ==
I T I I e e e e e e
—— e e = e e e e o e e e e e g e M e e e e e e ==
e e e e e T e e e

[Base: All Switzerland internet users (n=417)]

[Base: All Switzerland internet on PC users (n=414}Base: All Switzerland internet on mobile users (n=86)]
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Heavymobile internet users (Defined as everyday use)
(Switzerland)

Q4. In a typical seven day week, on how many days do you use the internet?

52%

0,
42 45% 43% 45%
35% 35%

X 28%
Heavy Mobile
1
Internet
1
Usage By:
-
Demographic,
% |
}

1
: Switzerland 16-24 25-34 35-44 45-54 55+ Male Female

) [All Switzerland internet Mobile users (n=86)]
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HOW OFTEN INTERNET USERS ARE ONLINE

11/

q .
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Froportion of 1V and Internet users online everyaday In
Switzerland

Q4. In a typical seven day week, on how many days do you watch TV/use the internet?

TV Usage % Internet PC Usage %

) [Base: All Switzerland TV users (n=462), All Switzerland internet PC users (n=414)]
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Days spent online in a typical week by demographic (Switzerland)

Q4. In a typical seven day week, on how many days do you use the internet?

m Mobile Use

mPC Use
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MEDIA MESHING
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Media Consumption

Qla/ 2a. I n a typical 7 day week, that is Monday to Sunday,

96%95%3094%04%

m2004 m2006 m2008 2010 (10) m2010 (15)
78% 78%
459676% 7 2%000,
64% e 64% 65%
58%
a7 °3% 51% 5% S1%704
Countrles
I 12%14% I

Watch television Listen to the Radio Use the Internet  Use the Internet  Use the Internet  Read Newspapers Read Magazines

(not through (not through (total) (PC) (Mobile)
Internet) Internet)
2010
92% 95%
85% 84% 84%
Switzerl
and

18%

Watch television Listen to the Radio Use the Internet  Use the Internet  Use the Internet Read Newspapers Read Magazines

(not through (not through (total) (PC) (Mobile)
Internet) Internet)
[Base: All Europe 10 respondents (n=7540/12554)] [Base: All Switzerland respondents (n=501)]
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Media would be lost without- Europe

Q5h. Which one type of media do you think fits best with this statement?

m 2008 2010 (10 Countries) W 2010 (15 Countries)
Al 32% 299, 33% o5, 31% 33% 29% 30%
17% 14% 120/ 0 0
respondents . . 0 - . . 2% 3% 10% 10% 99 1% 3% 2%
—_— .
Watch television Listen to the Radio Use the Internet  Use the Internet  Use the Internet Read Newspapers Read Magazines
(not through (not through (total) (PC) (Mobile)
Internet) Internet)
61%
0 56%
27% 35%
Al °21% 19% 179 1%
respondents 9% 8% 7% 5% ° 7% 50
accessing_all - - _° T e 1% 1% 1%
media
Watch television Listen to the Radio Use the Internet Use the Internet  Use the Internet Read Newspapers Read Magazines
(not through (not through (total) (PC) (Mobile)
Internet) Internet)
NB. %s given for media access .i.e. 31
50% 49% for television is among TV viewers. 18%
0
310, 34% 43% 42% for radio is among radio listeners etc.
Al 18%  18% 1105 15% 13% 13% A9
0 3%
respondents 1] ] — i
accessing _ _ ]
each media Watch television Listen to the Radio Use the Internet ~ Use the Internet  Use the Internet  Read Newspapers Read Magazines
(not through (total) (PC) (Mobile)
Internet) Internet)

[Base: All Europe Respondents (n=10103/151fR3ke: All Europe Respondents accessing all media (n=444/940%
Mediascope Europe " " " " " " " I I I I .
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High dependence on internet in Switzerland

Q5h. Which one type of media do you think fits best with this statement?

52%

All

respondents 14%

13%

Watch television Listen to the Radio Use the Internet

2010

50%

Use the Internet
(PC)

2%

Use the Internet
(Mobile)

0
9% 1%

Read Newspapers Read Magazines

Use the Internet
(PC)

2%

Use the Internet
(Mobile)

0
6% 0%

Read Newspapers Read Magazines

(not through (not through (total)
Internet) Internet)
66%
All o
respondents 14% 9%
accessing all
media
Watch television Listen to the Radio Use the Internet
(not through (not through (total)
Internet) Internet)
58%
Al 14% 15%
respondents
accessing o ) )
each mediaWatch television Listen to the Radio Use the Internet
(not through (total)
Internet) Internet)

[Base: All Switzerland Respondents (n=501)]

Use the Internet
(PC)

[Base: All Switzerland Respondents accessing all media (n=
Mediascope Europe | s i s S i S S S S S S I S S S I S N S S O O

3%

Use the Internet
(Mobile)

9%
1%

Read Newspapers Read Magazines




Media Meshing: TV other media used

Q5bf . When you’ re mainly watching TV, which other media do

10 Countries - 15 Countries

(2008 data)

28%(20%) 30%

INTERNET ON PC
(63%)

INTERNET ON PC
(51%)

MAGAZINE
(51%)

MAGAZINE
(47%)

21%
0,
(20%)19% v NTERNET ON

(94%) MOBILE
(12%)

INTERNET ON
MOBILE

21% (14%)

(796)12%

RADIO
(75%)

RADIO

4% (64%)

5%

NEWSPAPER
(70%)

NEWSPAPER
(65%)

25%%(24%) 28%

NONE: 30%
NONE: 43%/5%)

[Base: All Europeans (10) who watch TV (n=9385)] [Base: All Europeans (15) who watch TV (n=13918)]
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Media Meshing: TV/Radie other media used (Switzerland)

[Base: All Switzerland who watch TV (n=915)]

Q5bf . When you’ re mainly watchi
Switzerland I
|
|
60% I
INTERNET ON PC
(84%) I
MAGAZINE I
(71%) I
|
|
47% I
NTERNET ON
MOBILE I
51% (18%) |
|
|
(85%) 10% |
|
NEWSPAPER [
(95%) I
66% :
NONE: 10% :
|
|
1
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ng TV, which other

Switzerland

44%
f TV

(92%)

MAGAZINE
(71%)

52% RADIO INTERNET ON

(85%) MOBILE

INTERNET ON P

(84%) 9%

NEWSPAPER
(95%)

67%

NONE: 8%

[Base: All Switzerland who use radio (n=767)]

medi a do
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European trends in media meshing

Q4. In a typical seven day week, on how many days do you watch TV/use the internet?

TVINewspapers TV/Internet

19%

2010 2010 28%

20%

2008 2008

2006

20%

2006 15%

) [Base: All Switzerland TV users (n=462), All Switzerland internet PC users (n=414)]
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Broadband penetration rates

QC3. Thinking about the place where you use the Internet the most, do you have a broadband connection?

2010

9 il 2008 2006
______________ 2_0_19_A)_______________NI_III_IO_n§_____________ 88% 89% 86%

81%  81% S/% 82y

1
1
| 1
S= ooy DN ¢ sin o son | [
1

I I France [N 93% 33.9m 93% 87% 10
______________________________________________ COUntrIeS.
B couo D o

! 25-34 1 35-44 1 45-54 55+ Male ! Female
Wil 323 1 3681 379! 2531312 | 868 | 757
2008! 86% ! 90% ! 86% ! 84% ! 79% ! 88% ' 82%
20061 81% 1 81% 1 78% ! 78% 1 71% I 82% ! 4%

84%  86%  84% 819 gog B84%  82%

15,

countries: 16-24 | 25-34 |, 35-44 |, 45-54 55+ Male | Female
1
1

20101 50.8 | 56.7 | 51.9! 35.6 |37.9 !120.8 | 111.4
Millions,

[Base: All European 10 internet users (n=7699);

. [Base: All European 15 internet users (n:12053§
Mediascope EUrope 1 I I S I N .
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Wireless broadband penetration rates

QC3b. And is this connection wireless?

2010
2010 % Millions 2008 d
64% 6204 619 619
1 1 1 590/* 1 4| 490/Q| SGWQI A
1 1 1 1 1 1 1
1 1 1 1 1 1 I
-I 1 1 1 1 1 I
1 1 1 1 1 1 I
1 1 1 1 1 1 I
1 1 1 1 1 1 I
1 1 1 1 1 1 :
| 1624 | 25-34 | 35-44 | 4554, 55+ | Male | Female
2010! : : | : | |
Millions | 20.8 ! 22.9 ! 22.4: 15.3: 15.4 ! 48.9 ! 46.4
1 1 1 1 1 1 1
2008! 57% | 50% | 46% | 47% | 42% | 46% . 52%
: : : : : | :
' 55% ! ogogp | 98% 1 oo ' ' 56%
e R T
1 1 1 1 1 1 I
1 1 1 1 1 1 I
- 1 1 1 1 1 1 I
1 1 1 1 1 1 1
1 1 1 1 1 1 I
1 1 1 1 1 1 1
| 1624 | 2534 | 3544 | 4554) 55+ | Male | Female
1 1 1 1 1 1 I
1 1 1 1 1 1 I
20101 282 1 29.6 | 29.9! 18.3 |16.7 | 584 | 62.1
1 1 1 1 1 1

. 1
Millions ,

[Base: All European 10 broadband users (n=6687;

) [Base: All European 15 broadband users (n=1033¢
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Switzerland— Wireless Broadband Penetration

Switzerland—- Broadband Penetration

Broadband /wireless demographics penetration rates (Switzerland)

QC3. Thinking about the place where you use the Internet the most, do you have a broadband connection?

QC3b. And is this connection wireless?

57%
Female
1.3

772)]

40%
45-54
0.4
[Base: All Switzerland broadband users (n

849)]

[Base: All Switzerland internet users (n
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CONSUMER USE OF THE INTERNET
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Wide range of internet activities in Switzerland

Q7b. Which of the following types of web activities do you use at leaste a montl? Q7bi2. Have you transferred any of the content
you downloaded on to another device?

I8 10 country 2008 2006 Switzerland

51% / 57% of
respondents in
Europe (10/15
countries) who
have downloaded
music, podcasts,
films, TV or video
clips have also
transferred the
content they
downloaded onto
another device

[Base: All European
10 internet users
(n=8446)]

[Base: All
European 15
internet users
(n=13333)]

Micro bloggingl] 4%
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Activities cannot live without

Q7bi. And which of those web activities that you undertake monthly could you not live without?

B 10 country 2008 B 15 country

Communicating via SN site§Jll 14%f 6% B 7%
Instant Messaging. 10% 10% - 17%
Making telephone callsf] 4% { 2% M 8%
Music downloads || 3% 2% Bs5%
Listening to radio I 3% 2% I5%
Online gaming I 3% 2% I 6%
Watching film, TV or video clipd] 3% 1% B 5%
Downloading film,TV or video clipd 2% 1% N 5%
- Foums|2e 2% s [Base: All European
e e e e e e e e e e e e e e e e e e e e e 10 internet users
Blogging | 1% 1% I 2% carrying out
""""" 0 7 12101 | (o] (SR Tod 1\Vi [T
_____ Creatingand sharmg conten{1% N e
Ratings and reviews| 1% 1% |3%
""""""" onDemand V[1%6 0% |  [BaselAl
---------------------- e ikttt European 15
Part of SN Community| 19 | 2% internet users
0 carryingout
_______________ Podcastng 0% 0% |1%  uliple activies
Micro blogging 0% 0% (n=12308)]

Something | NN 7
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Swiss people engaged with and dependent on internet

Q7bi. And which of those web activities that you undertake monthly could you not live without?

Switzerland

Creating and sharing conten' 2% [Base: All
T Ratings and reviews| 206 TTTTTTTTTTTTs Suitzerland
________________ 9 _________!gf’_________________________________ internet
On Demand TV| 1% users
_____________________________________________________________ carrying out
Part of SN Community] 294 multiple
------------------------------------------------------------- activities
(n=896)]
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Leading website types

Q7a. Which of the following types of websites do you visit at leasice a montl?
B 10 country 2008 2006 2004

- 15 Country

[Base: All European
10 internet users
(n=8446)]

[Base: All
European 15
internet users

(n=13333)]

Dating [ 8%
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News leads website types in Switzerland

Q7a. Which of the following types of websites do you visit at leasice a monti?

Switzerland

[Base: All
Switzerland
internet users
(n=947)]

Dating [ 9%
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|l nternet’s I mpact on |1 fes

Q20c. Which of the following do you do you feel you have been able to do more of as a result of using the internet?

- 10 Country - 15 Country

Keep in touch with friends /
relatives
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Keep up to date with environmental
issues

w
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Q
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Better equipc)r/](::rj]rg']seelsf for lifestyle . 14% - 17%

. [Base: All European 10 internet users (n=8446)][Base: All European 15 internet users (n:13333)]_:
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l Nt er net S | RAprangstare onporantim e s
Switzerland

Q20c. Which of the following do you do you feel you have been able to do more of as a result of using the internet?

16 25 35 45
Switzerland 24 34 44 54 55t Male Female
Keep in touch with friends / 0
relatives 4% 82% 77% 66% 65% 79% 74% 74%
Book holidays / travel arrangement_ 57% 56% 63% 55% 63% 49% 58% 56%
Choose better products or service_ 54% 53% 59% 55% 60% 49% 60% 49%
Manage filrlances_ 4r% 51% 49% 50% 48% 41% 53% 42%
Access local governmen 0
information 44% 48% 41% 43% 45% 45% 51% 39%
Access health information- 17% 7% 18% 17% 20% 24% 14% 21%
K to date with i tal
eep upro date with environmental [N 3306 37% 38% 32% 34% 26% 36% 30%
Follow your favourite brands- 28% 38% 26% 33% 28% 18% 29% 28%
Give to charity I 7% 6% 5% 9% 6% 8% 8% 5%
Better equip yourself for lifestyle . 16% 24% 29% 17% 13% 4% 15% 18%
__________ changes B T .
Engage with government or politica. 14% 19% 12% 15% 14% 11% 19% 10%
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[Base: All Switzerland internet users (n=947)]
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Sharing / receiving Viral ad campaigns

Q7bi3/4. Video clips, websites or images are often produced in association with a particular product or brand. Have yoshexeut /
received one of these with friends or family either on your PC/laptop/other computer or via you mobile phone or PDA Device?

W Switzerland

2010 (10 countries) ™ 2010 (15 countries)

On PC
A
' N
55%
50%
47%
8% 0% 44% 42%
Receiving I 24% 23%. I
Total Receiving Video clips Website links Images
_% 71%63%70% 63%54%62% 70%65%75% 70%63%71%
Converting
On PC
A
5 N
39%
26% 25% 24% 0
18% 22%
% 13% ° 15%
Sharing
Total Sharing Video clips Website links Images

On mobile phones / PDA

-~
8%
49%
0,
37% 41% 40%
31%
23% 0

20% 21%

18% 140/. . 12%.

Total Receiving Video clips Website links Images
78%65%80% 61%64%70% 74%83%90% 71%68%78%
On mobile phones / PDA
A

45%
39%

24%

17% 19%

14%

11% 90/

B

Website links

Total Sharing Video clips

[Base: All Switzerland/European 10/15 internet users (n=947/8445/13333)]

[Base: All Switzerland/European 10/15 internet users with internet enabled phone (n=502/4169/7050)]
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31%

29%

21%

Images




MOBILE PHONE AND TECHNOLOGY
USE
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Media Consumption Study



Technology products in household

QC6. Which of the following do you have in your household?
QC6i. How many of following, if any, do you have in your household?

oo | | . | |
2008 2010 (10 Countries) o e S e m 2010 (15 Countries) o S e

I 7
Net PC/Laptop 600 4 42%  25%  20% PC/Laptop_Sﬁ% 46% 24% 16%

R B ... ATl
DVD Player_:;jf 52%  16% 8% DVD Player- 67% 49% 13% 5%
Home PC_ Z‘ZZ] 50% 11% 4% Home PC_ 2% 50% 10% 3%

Home laptop _ 4405/03% f 38% 10% 5% Home laptop - 47% 35% 9% 4%
MP3 Player/ iPod ] ﬁf/‘; 2506  14%  11% MP3 Player/ iPod - 46% 27% 11% 8%
""" =
camescono s o o a0 e o6
""" N P

) [Base: All European 10 respondents (n=10082)] [Base: All European 15 respondents (n=15142)]
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Technology products in household (Switzerland)

QC6. Which of the following do you have in your household?
QC6i. How many of following, if any, do you have in your household?

. % Owning% Owning% Owning
Switzerland 2010 onlyOne Two  Three+

[Base: All Switzerland respondents (n=1000)]
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Key sources of information for research

Q5i. Which of the following to do you consider to be an important source of information when researching or consideringdagiror
service?

Switzerland o0  ElEuope xioiscmn  eouniy)
Search engines 61% L 5(55(?/2/0 66%
| ommenamers T N— %%
T ebstos S0% L 4%/;/0 o B0%
e . e 5%
Websitegrgl; \c/jv:II known 36% 41?/(:% 49%
Eupertwebsite reviews 2 —" e
Custcr)‘rar:/(ie er v\\//\;ebsite 39% I‘Zg{;o 46%
Websit?:tzf“(\:/rzll known 28% 394:2% 45%
Newspapersimagazinest| wo B 495
Sales people in shops* 42% ] 310/308% 46%
et proviger || 9% i 0%
 Aceessngioon [ g we T Thenimene
internet via mobile - 12%
[Base: All Switzerland internet users (n=947)] [Base: All European 10/15 internet users (n=8446/13333
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Purchases made / Amount spent online in last 6 months

Q18. In the last six months, how many purchases would you say you have made online?

Q19. In the last six months, approximately how much money would you say you spent in total on all your online purchases?

MEAN PURCHASES MADE0S Mean - inade g - MEAN AMOUNT SPENJ (2008 Mean spant € mil)

86 521

. [Base: All European 10/15internet users (n=8446/13338pse: All European 10/15 internet shoppers (n:6755/1102_:
Mediascope EUrope 1 i .

9]

e
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Mediascope Europe

Levels of research/purchase online (10)

Q15/Q16/Q17. Have you ever researched/bought online or researched & bought off line any of the following products/services?

2006 2008 2010
B EVER RESEARCHED/BOUGHT ONLINEversion Conversion Conversion_ | RESEARCHED ONLINE BUT BOUGHT OFFLINE
Holidays IS 47% 50% 59% Holidays
________ Travel tickets IES) s T T T T 63w T 67% 75% T T T T Travel tickets IEEDT T T

_______ CaraccessoriesZ® ~  58%  63%  43%  CaraccessoriesE g p
_______Food/Grocery 268 42% _ A4% 2% ____ Food/Grocery ® European 10
_____ Health and Beautyll® ~~  64%___ 55%_______ HealthandBeauty® ___ intemetusers
______ Designerbrandsple® ~~~~ 50% _______ Designerbrands® (178446
oo _______Carhirepxy 57% ___63%____61%______________Carhiref
______Fimdownloads il __________________ 38% ____40%____39%_________Fimdownloadsf ___________
Mobile content 35% 50% 47% Mobile content 2 =~~~
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Mediascope Europe

Levels of research/purchase online (Switzerlan

Q15/Q16/Q17. Have you ever researched/bought online or researched & bought off line any of the following products/services?

2010
EVER RESEARCHED/BOUGHT ONLINE Conversion RESEARCHED ONLINE BUT BOUGHT OFFLINE

[Base: All
Switzerland
internet users



Changing mind after researching online

Q17a. Have you ever changed your mind about which particular brand of product to purchase after research on the Internet?
Ql17b. And have you ever changed your mind about which brand

| 44% of respondents (36% in 2008) in Europe (10 countries:) | 55% of respondents in Europe (15 countries) researching on the internet
: researching on the internet changed their mind about the ! changed their mind about the brand they were about to purchase
: brand they were about to purchase b !

| Switzerland = 2010 (10 country) m 2010 (15 country’

90% 10/, 87%
60% o, 58%
53%
44%
3304 35% 35% 37%
26% 30% 27% 9
24%25%  24% 23% 229 23%
“m I I I l . 16%.
Electrical goods Food or grocery Mobile phone Financial Cars Health & Beauty Holidays
shopping handsets / products / products
contracts services
[Base: All Switzerland purchasing online (n=941)] [Base: All Switzerland who changed their mind (n=586)]

[Base: All European 10/15 purchasing online (n=8180/1307B}se: All European10/15 who changed their mind (n=3982/7282)
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Conclusiongrom EIAA Mediascope 2010

AB84% of Swiss people use thigernet on a weekly basis, one of the highest levels
in Europe

A18%of Swiss people use a mobile device to access the internet

Aln terms offrequency and timespent the different demographics in Switzerland
have a mature profile

AThe Swiss are great fansroédia meshing(60% of TV watchers say they use
internet at the same timeg displaying increasing synergy between Internet and
other media

AHigh broadband anVirelessis increasing the use of Internet in the home for
entertainment, information and commerce purposes

AUse ofnews, banking and finance, travel , auction and local information sies
highest

AFavourite media and high engagemeqinternet is the media people would be
lost without.

AE-commerceis well developed in Switzerland
AOnline advertisings well placed to influence the product and purchase decision
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